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After learning about the advertisement taught by an expert who has been in the marketing and advertising field, I feel motivated about the whole Idea of advertising. I have learned a lot in regards to a marketing advertisement. One important thing we learned about advertising is defining your audience. Although a product may have a relatively large number of target customers, it's often essential to narrow down to the specific people who may most likely use a product or service. Being realistic on the exact type of people who are interested in the product or service help make truthful goals and objectives. An online survey like survey monkey can help one to move from way broad target audience to a smaller and specific one. Besides being specific on the target customers, setting an objective is the other significant and important factor for marketing success. Setting target allows one to; track progress, make measurable goals and be more objective. After making quantifiable goals, the next step for any business is to have a strategy of meeting such targets. A strategy differentiates one from competitors. Ideally, these strategies have to follow a SMART philosophy of Specific, Measurable, Achievable, Realistic goals. The next two steps involve the crafting of a powerful message and running advertising with either the native print and magazines or the revolutionized way of advertising using current technology of websites and social media.  
I am shocked to realize that the brands of companies that are known all over the world, apply the best strategy to advertise their products. Therefore, it is clear that advertising and marketing is a critical part of the success of the company. The expert of advertising has also taught me that it is essential to understand the product in detail before deciding to advertise. I have also learned that how the audience receives the advertisement depends on how the ad was drafted and presented to the audience. Once an advert has been released to the market, it has two possible effects that it will have on the customers. First, it can create a good impression on the customers, which implies that the product will gain popularity and therefore its brand will be well known both in the local and international markets. A well-known brand means that it will be purchased at a higher rate resulting in a higher profit margin. 
Secondly, I have learned that once a product has been released to the market, it can receive a negative impression to the audience. A negative impression implies that the product brand will be weak. A weak brand results in low sales volume and therefore the profit margin will remain lower.
Conclusively, I have learned is that it is critical to understand the customers and their preferences. Additionally switching to a career of advertising requires a clear understanding of the company and the brand in general. 

